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Impacts of COVID-19 on Cafes
Introduction
           COVID-19 pandemic has wreaked havoc on various businesses globally. Coffee shops are among the worst hit by the unprecedented crisis brought forth by the spread of COVID-19. Since the emergence of the disease, many coffee shops have been forced to close down in a bid to prevent the virus from spreading further. Even though some countries have started to ease some protocols such as social distancing and Stay-At-Home measures installed to combat the disease's spreading, it is not known when businesses will be operating normally as it used to be before the COVID-19 pandemic. Saint Frank Coffee shop is an example of a coffee shop that has immeasurably been affected by the virus. However, it has adhered to certain changes to face the current climate under COVID-19. The paper’s thesis examines the impact of COVID-19 on cafés by focusing on Saint Frank Coffee and explaining how the store has coped with the severe circumstance caused by the pandemic.
           Saint Frank Coffee has been affected by the current pandemic in various ways. Foremost, the various protocols recommended by the World Health Organization (WHO), such as social distancing, stay-at-home, and lockdown measures, have hampered operations in the coffee shop. Before the virus's global outbreak, people would frequent the coffee shop and enjoy coffee specialty produced. However, this changed when the virus spread into the US borders. The government implemented the aforesaid measures deterring people from frequenting crowded places. Lockdown measures required people to work from home, and the store had to abide by the directive. Since the government pronounced the measures, the store has received few consumers who only opt for takeaways.
           The café has also embraced the delivery of takeaways to its customers who purchase their order items via Uber Eats. Many customers who used to visit the café to consume coffee specialties have stayed at home to comply with the government's directives. Therefore, Saint Frank Coffee has emulated the new normal by ensuring that its loyal customers are still served with coffee products of their choice. The store has undertaken to ensure that it does not lose customers and sustain the business from crumbling.
           Before the virus's onset, the café used to allow many customers access and enjoy their favorite coffee specialties. People freely mingled, and customers made a cash payment for their ordered coffee products during the time. During the pandemic, operations suddenly changed. A few customers would visit the store and have takeaways while complying with the set health protocols of having a mask, social distancing, and sanitizing. Currently, Saint Frank Coffee has introduced contactless menus and payment systems to order their products and pay for them. This had been inspired by the objective of preventing the spread of the virus. Tellingly, the COVID-19 pandemic has irrefutably caused a ripple effect in the hospitality industry.
However, Saint Frank Coffee shop has implemented various changes within its operations to adhere to the climate under COVID-19. Firstly, it has embraced the use of social media platforms such as Facebook and Twitter to maintain an online presence. This has proved beneficial to the sales of its products to its consumers. The social network platforms have been significant in increasing the store's engagement with its customers, who have embraced social distancing due to prevent the spread of coronavirus. E-commerce has helped the coffee store cope with the unprecedented crisis brought about by COVID-19. This is because the store has stayed connected to consumers, thereby maintaining their interests in the coffee provided by the Saint Frank Coffee shop.
COVID-19 is going to affect the future of cafes. Customer safety will be the center of attention in all cafes. For Saint Frank to remain operational in the future and have a large customer base, it will have to introduce new procedures like contactless operations as well as physical distancing to protect customers and employees from being in positions that may compromise their health. As a result, the store is expected to embrace high standards of cleanliness within it.
           Besides, future cafes will shift towards digital platforms to increase their engagement and connection with customers. Lockdown restrictions and social distancing measures have compelled customers to stay at home to prevent the virus's spread. This has significantly affected the consumption of coffee products in Saint Frank Coffee shop. Thus the company will consider using social media now and in the future to stay connected with its consumers. It is undeniable that having a digital connection between the coffee store and its consumers is essential during such unprecedented times. Most customers will deploy social media to make orders for their coffee.
Moreover, Saint Frank Coffee will ponder selling items other than coffee in the future. COVID-19 has considerably affected hospitality. Lockdowns, closure, and alterations have dramatically impacted the normal operation of the café. Since cafes and restaurants lack robust cash sources, they have been hit hard by the COVID-19 pandemic. Hence Saint Frank Coffee uses this as an opportunity to begin offering products such as brewing equipment. With the government's various restrictions, many people have stayed at home to distance themselves from others socially.  Offering brewing equipment to potential customers who prefer drinking coffee is a masterstroke. The business will have an expansive customer base by selling more than one product to customers.

Conclusion
           Undoubtedly, COVID-19 has adversely impacted the world. Some changes are believed to be permanent. For example, many consumers will begin seeing cafés in a different light. Even though coffee shops have long been considered as places where people socialize, relax, and reflect, the COVID-19 has thwarted this perception. Several consumers have evaded frequenting the stores with various protocols such as lockdown restrictions and social distancing measures. However, coffee stores like Saint Frank ought to consider adopting new changes to cope with the gross impacts brought forth by a coronavirus. They have to embrace the new normal by using social media to increase engagement with their consumers. Also, they can opt for delivering takeaways to their consumers. Using the methods will be vital in the sale of the coffee products provided by the store.
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